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Abstract

In any organization employees can be treated as a pillar, then only the customers are to be retained and satisfied.
The successful organizations can maintain their advantage only by satisfying the employees. Employee satisfaction is one
of the most frequently studied variables in organizational research. Thousands of articles and dozens of books have been
written on the topic from numerous academic and professional perspectives. Employee satisfaction has been simply shown
as the extent to which the people get satisfied or dissatisfied with their jobs. This articles describe the demographic profile
of the employees in the selected area. The demographic data are highly influenced the satisfaction level of the employees.
These are educational qualifications, nature of work, pay, job security, promotional opportunities and family & work life

balance.
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INTRODUCTION

The scope of this article is to analysis
the demographic details of the employees such as age,
gender, marital status, social status of the respondent,
religious profile, number of dependent of the respondent,
place of residence, distance in km from workplace,
dwelling status of the respondent, educational profile,
designation, level of experience, level of monthly
income, status of the spouse, category of employee and
membership in association.

REVIEW OF LITERATURE

Fethi Calisir, (2007) investigated a study on
factors affecting the satisfaction of employees. It found
that encouragement and salaries are the most important
determinant of job satisfaction.

Smith (2008) considers job satisfaction as a
pleasant and positive emotional state resulting from the
appraisal of career or employee’s experience. The job
satisfaction is connected to how the working
environment, meets the individual employee’s demands.

OBJECTIVES

The present study is aimed at describing the
demographic factors of employees in retail banking
organization. More specifically we can furnish the
objectives as to identify the demographic factors

responsible for satisfaction or dissatisfaction of the bank
employees.

SIGNIFICANCE OF THE STUDY

The study focuses on the satisfaction level of
Employees at all levels for retail banks located in
Chennai city only. The study provides a general
overview of the demographic details of the employees
followed by various banks.

METHODOLOGY

Bank employees in this study refer to clerks,
officers, and managers. To achieve the objectives of the
study 150 surveys were sent (through questioners) to 15
retail sector banks situated in districts of Chennai.
Therefore all the questionnaires were returned having
response rate of 100%.

DATAANALYSIS AND INTERPRETATION
AGE PROFILE

The employees grow older their need and
preferences may change and require challenges. The
people may be bored with their present jobs also,
(Mondy, Noe and Premeaux 2002). Hence the aging
factor may influence perceived empowerment. So the
age of the respondents was collected and the entire
sample is categorized into three age groups.
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TABLE -1
AGE PROFILE OF THE RESPONDENT

Particulars Frequency Percent Valid Percent Cumulative Percent
Below 35 years 96 33.8 33.8 33.8
36-45 years 128 45.1 45.1 78.9
Above 45 years 60 21.1 21.1 100.0
Total 284 100.0 100.0
The respondents have been classified into three GENDER

groups on the basis of age viz. Below 35, 36-45, and
above 45 years. Each group has a significant number of
respondents, thus findings were drawn for each of them.
The first group comprised the number of respondents i.e.
33.8%, followed by the second group (45.1%), and the
last group consists of 21.1% of sampled respondents.

Gender is another important variable which
variably affected the employee satisfaction level. The
previous study concluded that more number of males
have low level of satisfaction and more number of
females have high levels of satisfaction (Kokila
2016). Hence the variable gender was investigated in
this study.

TABLE -2
GENDER PROFILE OF THE RESPONDENT
Particulars Frequency Percent Valid Percent Cumulative Percent
Male 174 61.3 61.3 61.3
Female 110 38.7 38.7 100.0
Total 284 100.0 100.0

It is quite clear that out of the total respondents
investigated in this study, an overwhelming majority
(61.3 per cent) of them were males whereas about 38.7
per cent were found to be females. In Indian social
conditions the banking employees are normally male
category in the selected sample.

MARITAL STATUS

Marriage is one of the most important social
constitute to the person. The perceptions and attitudes of
the person can also differ by the marital status of the
persons. Sarah Arber (2004) argues that marital status
and gender need to be considered together because it
may be affected the responsibilities by an individual.

TABLE -3
MARITAL STATUS OF THE RESPONDENT
Particulars Frequency Percent Valid Percent Cumulative Percent
Married 225 79.2 79.2 79.2
Unmarried 50 17.6 17.6 96.8
Widow/ Widower 9 3.2 3.2 100.0
Total 284 100.0 100.0

It is quite clear that out of the total respondents
investigated in this study, an overwhelming majority

(79.2 per cent) of them married whereas about 17.6
percent were unmarried. Out of 284 respondents, 3.2
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SOCIAL STATUS OF THE RESPONDENT
The following table reveals the social status of
the respondent in the selected area.

percent were under the group of widow/widower. Hence
the majority of the bank employees are married in the
selected area.

TABLE -4
SOCIAL STATUS OF THE RESPONDENT
Particulars Frequency Percent Valid Percent Cumulative Percent
oC 59 20.8 20.8 20.8
BC 107 37.7 37.7 58.5
MBC 41 14.4 14.4 72.9
SC 38 13.4 13.4 86.3
ST 39 13.7 13.7 100.0
Total 284 100.0 100.0

The impact of social status, of respondents has
been studied under five groups viz. OC, BC, MBC, SC
and ST. Majority of the respondents are fall under the
group of BC (37.7%) followed by OC (20.8%), MBC
(14.4%), ST (13.7) and SC (13.1%). Hence the majority

of the social status of the respondent is BC category.

RELIGIOUS PROFILE OF THE RESPONDENT
The following table reveals the religious profile of the
respondent in the selected area.

TABLE -5
RELIGIOUS PROFILE OF THE RESPONDENT

Particulars Frequency Percent Valid Percent Cumulative Percent
Hindu 137 48.2 48.2 48.2
Christian 124 43.7 437 91.9
Muslim 23 8.1 8.1 100.0
Total 284 100.0 100.0

The impact of the religious status of
respondents has been studied under three groups viz.
Hindu, Christian and Muslim. The majority of the
respondents are fall under the group of Hindu (48.2%)
followed by Christian (43.7%) and Muslim (8.1%).
Hence the majority of the respondents falls under the

group of Hindu category.

NUMBER OF

RESPONDENT
The following table reveals the number of

dependents of the respondent in the selected area.

DEPENDENTS OF THE
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TABLE -6
NUMBER OF DEPENDENTS OF THE RESPONDENT
Particulars Frequency Percent Valid Percent Cumulative Percent
Below 4 230 81.0 81.0 81.0
4-6 49 17.3 17.3 98.2
Above 6 5 1.8 1.8 100.0
Total 284 100.0 100.0

Out of 284 respondents 230 respondents are

respondents are responding the below 4 category.

responding the category of below 4 followed by 49
respondents responded the group of 4 to 6 and the
remaining 5 respondents are responding the category of
above 6. In this study reveals that the majority of the

PLACE OF RESIDENCE OF THE RESPONDENT
The following table reveals the place of
residence of the respondent in the selected area.

TABLE -7
PLACE OF RESIDENCE OF THE RESPONDENT

Particulars Frequency Percent Valid Percent Cumulative Percent
Rural 42 14.8 14.8 14.8
Urban 182 64.1 64.1 78.9
Semi urban 60 21.1 21.1 100.0
Total 284 100.0 100.0

Out of 284 respondent majority of the

respondents (n=182) 64.1% are in urban residency
followed by (n=60) 21.1% of the employees are in semi
urban place and the remaining (n=42) 14.8% of the
employees are in rural places. Hence the study reveals
that the majority of the employees is living in urban

DISTANCE IN KM FROM WORK PLACE OF
THE RESPONDENT

The following table reveals the distance from
work place of the respondent from their residence in the
selected area.

areas.

TABLE -8
DISTANCE IN K.M FROM WORK PLACE OF THE RESPONDENT
Particulars Frequency Percent Valid Percent Cumulative Percent

Up to 10 21 7.4 7.4 7.4

11-20 124 43.7 43.7 51.1

21-30 106 37.3 37.3 88.4

Above 30 33 11.6 11.6 100.0

Total 284 100.0 100.0

The impact of the distance in K.M from work
place of the respondent has been studied under four
groups viz. Up to 10 km, 11 to 20, 21 to 30 and above 30
km. The majority of the respondents are responded the

group of 11 to 20 km (43.7%) followed by 21 to 30 km
(37.3%), above 30 km (11.6%) and up to 10 km (7.1%).
So the majority of the employees is travelling more than
10 kms to 20 kms for their workplace.
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DWELLING STATUS OF THE RESPONDENT
The possession of a house is a symbol of status
in our society. In this study, the researcher categorized
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their respondents based on their dwelling status and
presented in the following table.

TABLE -9
DWELLING STATUS OF THE RESPONDENT

Particulars Frequency Percent Valid Percent Cumulative Percent
Rented 173 60.9 60.9 60.9
Owned 84 29.6 29.6 90.5
Quarters 27 9.5 9.5 100.0
Total 284 100.0 100.0

The table above shows that the majority of
respondents (60.9 per cent) are living in rented houses
and remaining respondent having either owned houses or
they were living in the quarters allotted to them. It can
therefore be concluded that the housing as a basic need
of a human beings have been met in the case of most of
the respondents in the study area.

EDUCATION PROFILE

It has been argued that people who have a
high level of education are more careers driven
(Kram  1983). The educational qualification of the
respondent are significantly differ at lower levels of
empowerment than a professional employee (Kokila,
2016). So the educational profile of the respondents is
collected and identified weather the level of education
would affect the job satisfaction of the respondents.

TABLE - 10
EDUCATION QUALIFICATION OF THE RESPONDENT
Particulars Frequency Percent Valid Percent Cumulative Percent

SS.L.C 84 29.6 29.6 29.6
Hr.Sec 134 47.2 47.2 76.8
Graduate 63 22.2 22.2 98.9
P.G 3 1.1 1.1 100.0
Total 284 100.0 100.0

The above table shows that about 47.2 per cent
of the respondents were educated up to higher secondary
school and relatively lesser number of them, 29.6 per
cent educated up to S.S.L.C level. Followed by 22.2 per
cent of the respondents were educated up to the graduate
level. And remaining 1.1 per cent of the respondents
educated up to the post graduate level. It can be
concluded from the Table above that by and large the
respondents were progressive in education.

DESIGNATION OF THE EMPLOYEES

The employees are categorized on the basis of
their designation into three levels - senior level (officer),
middle level (clerk) and junior level (sub staff). The
designations of middle level are significantly differing
with higher levels of empowerment than senior and
junior level employees in self-esteem and knowledge
(Kokila, 2016). The designation of the employees is
classified with respect to their employment level are
given below.
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TABLE - 11
PRESENT POSITION OF THE RESPONDENT
Particulars Frequency Percent Valid Percent Cumulative Percent
Senior level 151 53.2 53.2 53.2
Middle level 119 41.9 41.9 95.1
Junior level 14 4.9 4.9 100.0
Total 284 100.0 100.0

From the above table 53.2 percent of employees
fall in the group of senior level and 41.9 percent of
employees fall in the group of middle level and
remaining 4.9 percent of employees fall in the group of
junior level. Hence middle level employees are more in
representation.

LEVEL OF EXPERIENCE

The professional experiences take it as a
maturity factor for some individuals in order to
determine the requirements from banks. (Kokila, 2016)
According to this study there is a significant difference
between experience in years and dimensions of
employee empowerment. According to experience, the
employees of the banks are divided into five groups.

TABLE -12
EXPERIENCE IN YEARS OF THE RESPONDENT
Particulars Frequency Percent Valid Percent Cumulative Percent
Below 5 36 12.7 12.7 12.7
5-10 64 225 22.5 35.2
11-15 88 31.0 31.0 66.2
16-20 62 21.8 21.8 88.0
Above 25 34 12.0 12.0 100.0
Total 284 100.0 100.0

The majority of the respondents was
experienced from 11-15 years (n=88, 31.0%). And 64 of
the respondents have 5-10 years of experience of which
(22.5%) followed by 62 of the respondents have 16-20
years of experience of which (21.8%). Out of 284
respondents 36 of them have under 5 years of experience
of which (12.7%). Remaining 34 respondents have
above 25 years of experience of which (12.0%).

LEVEL OF MONTHLY INCOME

The income of a person plays an important role
in shaping the lifestyle of an individual. Bank employees
are no exception to this general phenomenon observed
everywhere. The study argued that there is a significant
difference between monthly income and overall
employee empowerment (Kokila 2016). The following
table represents the level of income obtained by the
employees in their workplace.
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TABLE - 13
MONTHLY INCOME OF THE RESPONDENT
Particulars Frequency Percent Valid Percent Cumulative Percent
Up to 10000 31 10.9 10.9 10.9
10001-20000 28 9.9 9.9 20.8
20001-30000 109 384 384 59.2
30001-40000 107 37.7 37.7 96.8
Above 40000 9 3.2 3.2 100.0
Total 284 100.0 100.0

From the above table, 38.4% of employees are between 20001 and 30000 are higher in representation.
between 20001 and 30000, 37.7% of employees are
between 30001-40000 categories, 10.9% of employees
are up to 10000 categories. Followed by 9.9% of
employees are between 10001 and 20000 and the
remaining 9% of employees are above 40000. Compare

to the monthly income of employees, employees are

STATUS OF THE SPOUSE OF THE RESPONDENT

The following table reveals the status of the
spouse of the respondent from their residence in the
selected area.

TABLE - 14
STATUS OF THE SPOUSE OF THE RESPONDENT

Particulars Frequency Percent Valid Percent Cumulative Percent
Employed 150 52.8 52.8 52.8
Unemployed 134 47.2 47.2 100.0
Total 284 100.0 100.0

CATEGORY OF BANK EMPLOYEES

Two categories of banks, namely: public sector
and private sector were studied. Employees have no
association between category of bank and level of
employee satisfaction. (Kokila 2016). According to the
category of banks, the employees are divided into two

Out of 284 respondents 150 respondents are
revealed that the spouse status (52.8%) falls under the
group of employed and the remaining (47.2%) fall in
unemployed group. Hence the majority of the
respondent’s spouse is employed in various places.

groups.
TABLE - 15
CATEGORY OF BANK EMPLOYEES
Particulars Frequency Percent Valid Percent Cumulative Percent
Private sector 72 25.4 25.4 25.4
Public sector 212 74.6 74.6 100.0
Total 284 100.0 100.0
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Out of the total population of 284 respondents,
212 of the employees are from public sector bank. And
remaining of 72 employees was from a private sector
bank. Compare to the categories of bank, public sector
employees are higher in representation.
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MEMBER OF ANY TRADE UNION

The association of a person with the social
organization shows the degree of his investment with
societal issues and problems. The social organization can
also mold the personality of a person. The variable
member of social organization was investigated and the
data are presented in the following table.

TABLE - 16
MEMBERSHIP IN ASSOCIATION
Particulars Frequency Percent Valid Percent Cumulative Percent
Yes 106 37.3 37.3 37.3
No 178 62.7 62.7 100.0
Total 284 100.0 100.0

Out of the total population of 284 respondents,
178 of employees are not a part of a member of any
association. And the remaining of 106 employees
participated as a member in a trade union.

CONCLUSIONS

The purpose of this study was to investigate the
profile of bank employees. Job satisfaction including
those that are personal and those that are job related in
Chennai city. Now a day, organizations have been given
more importance to examine the employee satisfaction
by profile factors of the employees. There is a hope that
employees who are satisfied have a good and strong
demographic profile in their service quality.
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